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The Logo, Color palette, Typography,
Style Elements, Photography

Everything OneHive does revolves around the benefit
of the bees by reconnecting people with the beautiful
roots of nature, and, ultimately, the honeybees.

The logo, in all its variations, speaks for itself.

Pantone Build-up CMYK Build-up

@ Dark orchid - Pantone 2627C @ Dark orchid-CMYK 85100 10 35
Honey - Pantone 7548C Honey - CMYK 02396 0

O White - White O White - White

RGB Build-up He* codes

@ Darkorchid-RGB 71089 @ Dark orchid - #470059
Honey - RGB 255201 0 Honey - #ffc900

O White - RGB 255 255 255 O  White - #ffffff

Honey

#ffc900

RGB 255201 0
PMS 7548
CMYK 023960

OneHive

Dark Orchid

#470059

RGB 71 0 89

PMS 2627

CMYK 85100 10 35

~

~ OneHive

OneHive
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Everything OneHive does revolves around the benefit
of the bees by reconnecting people with the beautiful
roots of nature, and, ultimately, the honeybees.

The logo, in all its variations, speaks for itself.

Pantone Build-up CMYK Build-up

@ Dark orchid - Pantone 2627C @ Dark orchid-CMYK 85100 10 35
Honey - Pantone 7548C Honey - CMYK 02396 0

O White - White O White - White

RGB Build-up He* codes

@ Darkorchid-RGB 71089 @ Dark orchid - #470059
Honey - RGB 255201 0 Honey - #ffc900

O White - RGB 255 255 255 O  White - #ffffff
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Logo grids
English only

The English logo, with or without subscript, Gl_
obal

communicates the complete story of OneHive and
should be used whenever possible, it is the main brand
communicator.

Following these guides allow the logo to have enough
breathing space around it to tell its story clearly without
any distractions or obstructions.

Minimum clear space around the logo

*  The White space within the grid is difined by the * height of the logotype

+  Theleft and top side of the logo have a clear space of half an x

»  The bottom and right side of the logo have a clear space of a full x

The white container shows the result of the defined grid and communicates
the minimum amount of clear space to be taken into account when creating
collaterals of any kind.
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Logo grids

Dual language

The dual language logo, with or without subscript, l L) l
communicates the complete story of OneHive in . 9 )
English and Arabic and should be used when Arabic is G l.ObGl.

obligatory in written communication.

Following these guides allow the logo to have enough
breathing space around it to tell its story clearly without
any distractions or obstructions.

Minimum clear space around the logo

The White space within the grid is difined by the « height of the logotype

The right and top side of the logo have a clear space of half an x

+  The bottom and left side of the logo have a clear space of a full x

The white container shows the result of the defined grid and communicates
the minimum amount of clear space to be taken into account when creating
collaterals of any kind.
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Logo grids
Arabic only

The complete Arabic logo, with or without subscript, LJ LJQJ.?

communicates the story of OneHive solely in Arabic,
this version plays a supportive role to the two previous
versions and should be used only when absolutely
necessary.

Following these guides allow the logo to have enough
breathing space around it to tell its story clearly without

any distractions or obstructions.

Minimum clear space around the logo

The White space within the grid is difined by the « height of the logotype

The right and top side of the logo have a clear space of half an x

+  The bottom and left side of the logo have a clear space of a full x

The white container shows the result of the defined grid and communicates
the minimum amount of clear space to be taken into account when creating
collaterals of any kind.
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Logo grids

The symbol

The symbol is a powerful brand communicator and can
be used as part of the complete logo or on its own to
tell the OneHive story. It is usable in multiple ways, by
showing the complete icon or cropping- and framing it
into abstract visuals.

Following these guides allow the logo to have enough
breathing space around it to tell its story clearly without
any distractions or obstructions.

Minimum clear space around the logo
The White space and the grid are difined by the x height of the logotype

This white space is there only to allow for enough room when placin
the icon in small squared or rounded containers

The white space is not obligatory for the icon, its use is versatile and free,
as shown in the examples on the right
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Dark Orchid

#470059

RGB 71 0 89

PMS 2627

CMYK 85100 10 35

The inspirational and innovative character of OneHive
requires a vibrant and contemporary visual language
that is supported by a reassuring yet bright and vibrant
color palette.

Sand Black
The Dark orchid provides a reassuring and confident
character while it's bright counterparts add a fresh, (e 7 o G L2 i (L G i) #000000
slightly coloHoney paper stock) RGB0O0O

inviting and modern character. PMS Black 3C

#fdf5f1 CMYKO000 100
RGB 253 245 241
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Orchid Fern Apple

#a527cd #00ael15 #ff445¢

RGB 71 0 89 RGB 0174 21 RGB 255 68 92
PMS 2592 PMS 2422 PMS 1787
CMYK 559500 CMYK 8001000 CMYK 0100400

The inspirational and innovative character of OneHive
requires a vibrant and contemporary visual language
that is supported by a reassuring yet bright and vibrant
color palette.

Tangerine Sky Whiteberry

The Dark orchid provides a reassuring and confident
character while it's bright counterparts add a fresh, HEIs #2€a2€0 Al

o RGB 255 126 19 RGB 54 159 236 RGB 24 60 220
inviting and modern character. PMS 151 PMS 2925 PMS 2728

CMYK 0 56 100 0 CMYK 851800 CMYK 10070 0n 0
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OneHive is portrayed as a dynamic and innovative
personality with a community focussed tone of voice.

This is achieved with an inviting and harmoneous
typographic solution.

Bree is a typeface inspired by handwriting, with a refined
and contemporary character, it is able to make bold
statements while remaining, friendly, clean and precise. 4

How to use it

. Bree is the Latin font for both headlines and body text

Please visit the below link to acquire Bree

. https://www.type-together.com/bree-font
. Minimum required weights: Thin / Light / Semi Bold / Bold
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Roboto

OneHive is portrayed as a dynamic and innovative
personality with a community focussed tone of voice.

This is achieved with an inviting and harmoneous
typographic solution.

The supportive font of choice is the google font Roboto.
It has a simmilar x-height as Bree and is equally legible
with familliar friendly and open curves which makes for a
pleasant reading rhythm and a good partner.

How to use it

Roboto is the Latin font for both headlines and body text

Please visit the below link to acquire Bree

https://fonts.google.com/specimen/Roboto
It is adviced to download the whole set, it is free to use
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Typography
primary - Arabic

OneHive is portrayed as a dynamic and innovative
personality with a community focussed tone of voice.

This is achieved with an inviting and harmoneous
typographic solution.

The Arabic counter part of Bree can be found in Fedra
Sans. It has a simmilar openness as Bree and is equally
legible with familliar friendly and open curves.

How to use it

Fedra Sans is the Arabic font for both headlines and body text

Please visit the below link to acquire Fedra Sans

https://www.typotheque.com/fonts/fedra_sans/arabic
It is davisable to aquire the whole set

19/ 46

Visual Identity / Stationery items /
Communication materials

The Logo, Color palette, Typography,
Style Elements, Photography
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Typography
System - Arabic/English

OneHive is portrayed as a dynamic and innovative
personality with a community focussed tone of voice.

This is achieved with an inviting and harmoneous
typographic solution.

The Arabic counter part of Bree can be found in Fedra
Sans. It has a simmilar openness as Bree and is equally
legible with familliar friendly and open curves.

How to use it

Adelle Sans is the system font for both headlines and body text

Please visit the below link to acquire Adelle Sans

https://fonts.adobe.com/fonts/adelle-sans
https://fonts.adobe.com/fonts/adelle-sans-arabic
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The most important features of the OneHive brand identity
are its logo and the bright contrasting color palette and they
are well represented throughout.

But, the one element that really makes OneHive stand out

is the freedom in the use of its symbol. Rotate, scale and
frame to create a variety of bright, organic and abstract
visuals that jump off the page that, yet, always have a strong
fammiliarity about them.

How to use it

. For the right effect of this stylistic element it is required to
be magnified and framed in a way it does not obstruct written
content or imagery

. Itis a way to make a (bold) statement and spruce up the page,
there is no need to be subtle about it
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Seemless pattern

The most important features of the OneHive brand identity
are its logo and the bright contrasting color palette and they
are well represented throughout.

\—4

)

The symbol can also be used as a seemless pattern by
repeating, rotating and flipping the symbol, and organizing

‘.)'

it in a way it does not seem too rigid or structured but more
organic like nature is meant to be.

o>
%;a

3

How to use it
. This pattern is not meant to be a primary stylistic element

. Itis a way to make a (bold) statement and spruce up the page,
there is no need to be subtle about it
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As devoted guardians of the bees it only makes sense to
put the (real) bees, their environment and their produce in
the spotlight, and get really really close.

This is the way to get personal and bond with the bees
and dive into their world, find out how they live and what
is keeping them occupied.

How to use it

. These images are not royalty free and were used as examples, in order to
use them freely they have to ber obtained from istock.com

. These examples serve an inspirational purpose, as a guide for future
photoshoots, for photographers and artdirectors, to understand the
world of OneHive, and how to visually capture it
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The devoted guardians and their guests also deserve a
moment in the spotlight, afterall they make sure OneHive
exists and thrives.

Getting up close and personal while capturing the
activities in and around apiculture are the way to get
familliar and create a bond with the people behind
OneHive or their guests and dive into their world, find out
what they do and what is keeping them occupied.

How to use it

. These images are not royalty free and were used as examples, in order to
use them freely they have to ber obtained from istock.com

. These examples serve an inspirational purpose, as a guide for future
photoshoots, for photographers and artdirectors, to understand the
world of OneHive, and how to visually capture it
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Business cards
OneHive Global

The bee plays a central role in stationery, one of the main
brand communication mediums, next to the iconic color
palette. Also here a bold statement can be made while
maintaining clarity and structure.

Business cards give a first impression, and why not
make it a lasting one with bold visuals and sophisticated
printing methods.

Recommended paper type

Colorplan - Pristine White - 540 gsm

Rocommended technique

Two colors letterpress

Adgu Lasea
Mohammad Suwaid

Opoaiations Mamge

OneHive Global lacus vel augue
laoreet rutrum faucibus dolor

14 #0971 56 499 6405
| 4971(0)4296 5474
s suwaid@onehive global
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Business cards
OneHive Divisions

The bee plays a central role in stationery, one of the main
brand communication mediums, next to the iconic color
palette. Also here a bold statement can be made while
maintaining clarity and structure.

Business cards give a first impression, and why not
make it a lasting one with bold visuals and sophisticated
printing methods.

Recommended paper type

Colorplan - Pristine White - 540 gsm

Rocommended technique

Two colors letterpress (per division)

G Jases
Mohammad Sewaid

Diperation Masagpes

oy

s Bl
Mohaommaod Suwaid

Operalions Manager

P

mieHive Soluthons [stus augue
laceet rutium fecibus dolol

M #3771 56 4099 6405
T +97{0)A296 5474
. auwaidiionehive, glotal
onehive. global

OneHive

Jugau Lo
‘Mohammad Suwaid

COpeentians Mannge!

laceood nutrum fnucthus dolor
M +571 56499 4405

OneHive

Holta honey

Omukiive Feundation bcus sugue
lasairesit rutrum Taucibus dotar

M #0756 409 6405
T +971{0)4296 5474
& urwhidEcnahive ghobal
ok, glabal

OneHive

Faurdotion
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Business cards, letterhead,
word template, envelope

The bee plays a central role in stationery, one of the main
brand communication mediums, next to the iconic color
palette. Also here a bold statement can be made while
maintaining clarity and structure.

Business cards give a first impression, and why not
make it a lasting one with bold visuals and sophisticated
printing methods.

Pantone Build-up Recommended paper type

@ Dark orchid - Pantone 2627C . Colorplan - Pristine White - 540 gsm
Honey - Pantone 7548C
O White - Paper
Rocommended technique

. Two colors letterpress

J.!g..\.u Sae0 lacus vel augue
M I fauci |
Mohammad Suwaid aoreat rutrum faucibus dolor
+49/1 56 499 6405
F71(0)4296 5474

&, suwaid@onehive.global
pnehive.global

)

OneHive

6,5

11

Name English
Bree Bold - Leading 10/10

Name Arabic

Fedra Sans Bold - Leading 10/10

Body text English
Roboto Regular/Bold - Leading 7/8
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6,5

neHive Hatta Honey lacus augue
gorest rutrum faucibus dolor

A Gor Jeae
Mohammad Suwaid
+971 56 499 6405
+971{0)4296 5474
Ssuwaid@oenehive. giobal
nehive,global

Operations Manager

The bee plays a central role in stationery, one of the main ~
brand communication mediums, next to the iconic color
palette. Also here a bold statement can be made while
maintaining clarity and structure.

ntta honey
11

Business cards give a first impression, and why not
make it a lasting one with bold visuals and sophisticated
printing methods.

3 3 Name English
Bree Bold - Leading 10/10

Name Arabic
Fedra Sans Bold - Leading 10/10

Pantone Build-up Recommended paper type
Body text English
@ Dark orchid - Pantone 2627C . Colorplan - Pristine White - 540 gsm 4 . )
R Roboto Regular/Bold - Leading 7/8
@ Orchid - Pantone 2592C
O White - Paper
Rocommended technique

. Two colors letterpress
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Communication materials word template, envelope
Baseline - 25 mm
e Hoh Seaithigion
= mmmﬁh:mw
-3 |z it Biucibaes ko
OneHive eamua g acoe

The bee plays a central role in stationery, one of the main
brand communication mediums, next to the iconic color
palette. Also here a bold statement can be made while
maintaining clarity and structure.

Letterheads serve a more informative role and therefor
are more subtle in their appearance, while still giving the
logo space to stand out clearly.

Pantone Build-up Recommended paper type

@ Dark orchid - Pantone 2627C .
Honey - Pantone 7548C
O White - White

Colorplan - Pristine White - 100 gsm

Rocommended technique

RGB Build-up . Offset printing
@ Dark orchid-RGB 71 089
Honey - RGB 255201 0

O White - RGB 255 255 255 40,5

Baseline - 60 mm

sk ¢ 17 January 2023

Baseline - 77 mm

Detr st

{A Erared e iekartity or
Kvragitir

Baseline - 106,6 mm

Pebcrisi b THEL, BOTTE B SORARCIRIU B2, WiEtule o ron. Dod)
acnod fringila Maecenss wacitas molla aierdum . Mastenas
g pobgad il a bobe venenatin dapdun posuens vl s

(Crns matta cosanciohe purus o st lermerearn. Mssconas |
Raprwman LaCaa Benouen il sed Consechela VivaImas S0
fuciton dolor muctor. Marcehas lascinn molis infestrn. Fusd)
DI SN0 R i Condieneni L i, U1 PermeTrium mas)

Wb o bgule pore teks masod Bemper. Nulam quis Tisy
. Criad jurite ot dagdan se lacilinn in, sgoaias epel quasy
Tt o M e DT el ImOnies, REsOEt ACUlIS Y
rigua Vs Blandi il R non mages

et pEmerTe LA AR5 Vereratia dapdnn peruets v sy
congechetur o, vesibolum al s Nulla wine it lbem, & phare
BT (i Clenbine blasd oot porTisal Warbi e fig
westibubum ol eera Miaecona faecitas moiks avierdem

e Aotz frolia fon s
aacibet moBa Frendum
firt

fustas mrinlls rerdum

Bacurs vl e Loreet FUmEn
fir o, Sefrd i Calius

1 U0 S et Tison

{r et LT MOl D el
fi. D BOCES faflogqun
{5 Miascens sed Sam egel

et Ikt s s, Pt e
ra e, Curnkna blandn
o, Gl e COfRSChEtal B,

Praegasnt 0omimads corses margna, vel poekerisaus nisl conteciens @ Lorem g dolor sl

T, EonREour REpINCg . Crad SETI eofsnciH Bur)
o, dapdn ac faclion in, egesias eget qoam

LT A
e — e — T

a1 it Fermgrtarn. s justn

50 50

50

Captions English
Roboto regular - Leading 7/12

Body text English
Roboto regular - Leading 10/12

20
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Communication materials

Business cards, letterhead,
word template, envelope

The bee plays a central role in stationery, one of the main
brand communication mediums, next to the iconic color
palette. Also here a bold statement can be made while
maintaining clarity and structure.

Letterheads serve a more informative role and therefor
are more subtle in their appearance, while still giving the

logo space to stand out clearly.

Pantone Build-up

@ Dark orchid - Pantone 2627C
Honey - Pantone 7548C
O White - White

RGB Build-up
@® Darkorchid-RGB 71089

Honey - RGB 255201 0
O White - RGB 255 255 255

Recommended paper type

. Colorplan - Pristine White - 100 gsm

Rocommended technique

. Offset printing

OO0 by PO

" OneHive

03 Aug hI5d
BINITZ345
oHme

173

b Diorvalus
s comparsy 0 Dutmi
s . NS, Db, LIAL

1 coniechruel adkjuiirg L aed g
AOMITMTY Db M RCHUNT A lBones
ok sragna e el valetat

4 fleia achors, vl purn Fiune dolon

tencee i vuputale vl dam moleetie
conseqiUl. wel kA dolore e feogian et
lne:iliars it vesits orof ol soroTTRAn o Listo odke
Shgrmam (gl biancht praesoni

40,5 50 50

5000 000

50

20

Baseline - 21 mm
Baseline - 29,3 mm

Baseline - 60 mm

Baseline - 106,6 mm

Captions English
Roboto regular - Leading 7/12

Body text English
Roboto regular - Leading 10/12
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Communication materials word template, envelope
Baseline - 25 mm
-3 & Heh Seitaion
5wl [} \-hmwre:llmlw-
* |z it Biucibaes ko
OneHive eamua g acoe

The bee plays a central role in stationery, one of the main
brand communication mediums, next to the iconic color
palette. Also here a bold statement can be made while
maintaining clarity and structure.

Letterheads serve a more informative role and therefor
are more subtle in their appearance, while still giving the
logo space to stand out clearly.

Pantone Build-up Recommended paper type

@® Dark orchid - Pantone 2627C .
Honey - Pantone 7548C

O White - White

Colorplan - Pristine White - 100 gsm

Rocommended technique

RGB Build-up . Offset printing
@ Dark orchid-RGB 71 089
Honey - RGB 255201 0

O White - RGB 255 255 255 40,5

Baseline - 60 mm

ffustsai /13 Januinry 2023

Baseline - 77 mm

Detr st

{& brrad raesw ickantity Rar
]

Baseline - 106,6 mm

Pelcrisi b THLE, BOTTE B SORARCIRIU B2, mitule ol ron. Doded ullamnoonset el ion il

acnod fringila Maecenss wacitas molla aierdum . Mastenas

g pobged el 85k venenalil dapdu posuen vl alique

(b il e enm

s matta cosanciohe purus o st lermertorn. Msscomas Hescams mollis rmerdum

A Lyceag bedbendurn ralls ser consectetd VivaITaS Sage

Bacurs vl e Loreet FUmEn

Fuciton dolor suctor. Marcehas lnscinn molis infeetorn. Fuice dxplg, Sefuk oc catius
COTETO0. TNN0! IR S Coviemeni T i, LR FermerTium masnt U0 S amet Tis

Wb o bgute pore teks PRI eTper. NS Quis Tis egel ATy molls omane vl
. Crnd jurite oxtn, dagdan se lacilinn i, goatas egel quath Cum socis naogun

Tt o M e DT el ImOnies, REsOEt ACUlIS Y
rigua Vs Blandi il R non mages

e pEmerTe LA AR08 Vereriatia dagdn peduehs vl aiquel Marb e e, porta k=

congechetur o, vesibolum al s Nulla wine it lbem, & phare

ra e, Curnkna blandn

BT (i Clenbine blasd oot porTinal Wafhi i A, Sarla B2 Commschete i,

westibubum ol eera Miaecona faecitas moiks avierdem

Praegast Qomimads Curses margna, vl Boekerisgus nisl congecie
T, EonREour REpINCg . Crad SETI eofsnciH Bur)
o, dapdn ac faclion in, egesias eget qoam

o ol Losem ipmam dolor st
a1 it Fermgrtarn. s justn

50 50

50

Captions English
Roboto regular - Leading 7/12

Captions Arabic
Fedra Sans book - Leading 7/12

Body text English
Roboto regular - Leading 10/12

20
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Visual Identity / Stationery items /
Communication materials

Business cards, letterhead,
word template, envelope

The word templates that are
created for OneHive are to keep
all communication consistent

and in line with the brand identity.

What follows are instructions on
how to implement these word
templates and how to use them
correctly. Templates are made
for letters and LPO's.

Installation (IT Mgmt.)

The OneHive template has to
be copied to the workgroup
templates folder on your
system according to the Word
configurations. If there is no
workgroup templates folder
esisting yet, one has to be made
to be able to copy the template
into it.

Locate the OneHive template in
word as follows;

The template folder has to be
recognised as trustworthy by
the computer by the following
actions;

General use of the template

- Choose File > New >
Choose template from
workgroup templates

- Double click on the
OneHive template

- A new document is opened
accordingto the specified
template

Specified use

The template consists of certain
configurations and input fields,
like; Place, Date, To whom, etc.
These text placeholders are
clearly marked. Depending on
which version of Word is used,
these fields are probably shown
in grey, these grey fields will not
be printed.

The page number (02 / 01,

etc.) is placed and adjusted
automatically and is shown
slightly transparent on screen, it
will however be printed
correctly.

To jump from field to field
without using the cursor,
press F11.

Letter characteristics

The Address field has a specific
amount of lines. Please do not
press enter after filling in the
Date / Place / etc., because this
will add an unwanted empty line
underneath.You can however use
the Enter in the address field and
body text.

With or without logo

There are various OneHive
templates available. You'll have
to pick according to wether you
are going to print it on a pre-
printed letterhead or using it
digitally as a PDF. When drafting
a letter to be printed on the pre-
printed letterhead it will show no
logo’s and address details.

When using it digitally as a PDF
and maybe send it to a client
by email, this specific template
will have the logo and address
details incorporated.

Font use

The template uses a specific
font, defined by the corporate
guidelines of the new OneHive
identity.

This is not a system standard
font and will be seen correctly
by others on their computer only
when saved as PDF. Obviously it
will always be printed correctly.
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Communication materials

Business cards, letterhead,
word template, envelope

The bee plays a central role in stationery, one of the main
brand communication mediums, next to the iconic color
palette. Also here a bold statement can be made while
maintaining clarity and structure.

Business cards give a first impression, and why not
make it a lasting one with bold visuals and sophisticated

printing methods.

Pantone Build-up

@® Dark orchid - Pantone 2627C
Honey - Pantone 7548C
O White - Paper

Recommended paper type

Colorplan - Pristine White - 175 gsm

Rocommended technique

Offset printing

Qy

o e

(- Martin Scorsese

Duis mollis, est non
commodo luctus, nisi erat
porttitor ligula, eget

20

OneHive
(- Martin Scorsese
Duis mollis, est non
commodo luctus, wisi erat
porttitor ligula, eget
S dulaos
OneHive

20
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Available within the template are opening and closing
slides next to an array of content slides in different
layouts. Depending on the creators’ preference these
can all be used simultaneously and can be, to a certain

extend, be altered and amended. Apicull:ure or
practice of majntaini
colonies, usually

Chopter 02

The layout is pre-defined with columns for text and
imagery, also text styles are predefined.

RGB Build-up of colors available within the template

Dark orchid - RGB 71 0 89
Honey - RGB 255201 0
White - RGB 255 255 255
Orchid - RGB 165 39 205
Fern-RGB 0 174 21

Apple - RGB 255 68 92
Blueberry - RGB 24 60 220
Sky - RGB 46 162 235
Tangerine - RGB 255 126 19
Gravel - RGB 197 179 167
Sand - RGB 253 245 241

(XN N NORUN J
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The in's and out’s
of beekeeping
and apiculture

1/12 - Cover slide

5/12 - Two column content slide

Bree header et
three, thin or

semibold ks g et .

Biree e

9/12 - Three column content slide

1 P B B sl L e ]

P ket parrry
o e

ey

2/12 - Table of contents slide

6/12 - Two column content slide + imagery

Wt ahout theee bees

10/12 - Large statement slide

38/46 Visual Identity / Stationery items /

Communication materials

e

Apiculture or
practice of malnl
colonies, usuall

¥

11/12 - Single column content slide + imagery

powerpoint template

Crogier 83

4/12 - Chapter opening slide

8/12 - Single column content slide + imagery

12/12 - Closing slide
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All three slides use certain elements of the OneHive
visual identity to create awareness and recognition for
the brand.

The cover slide is a bold introduction of the brand
OneHive with a Large logo on a dark background
and a bold contrasting presentation title.

The chapter opening slide is meant to mark the start of
a new chapter.

The closing slide concludes with a big logo, thank you
message and the company contact details.

Presentation cover page

- Large logo

- Presentation title

- Date and place in the bottom

Thein's and out's
of beekeeping
and apiculture

Thein's and oult's
of beekeeping

——
and apiculture q

Chapter opening slide
- Chapter number
- Large chapter title

Chapter 02

Apiculture or heekeepi
practice of majftain

colonies, usua i in hives
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powerpoint template

These content slides use a solid colored or white
background, this is to clearly separate it from the
chapter opening slide, and to enhance the legibility
of the text in order to put more emphasis on a larger
amount of content.

Content slides have a dedicated place for a title. Body
text and imagery are pre-defined in the various master
slides, they can be chosen from the master slide library
depending on the purpose and content the creator has
in mind for that specific slide.

Bl O O Off [l FTLYY IESEEN i Thy
wirid] That can producs sometiing that i
bereficial to all of us. We obitain hotay
froem St bees and as we ol know,
ey 15 i imperant faod Tor humsn
baings

et Bapt 1vres. bairory b i Proubing

el b s W A s Sirhee
bbb, darwchabr TR T Gt 6 8

WTRCITAnE Rty

What about those bees

Content slide

- Header over multiple lines, left top

- Predefined text styles over 1 column
- Brand and page nr. in the bottom

Content slide

- Header over multiple lines, left top

- Predefined text styles over 1 column
- Predefined image placeholders

- Brand and page nr. in the bottom

Content slide

- Header left top

- Predefined large text full width

- Predefined image placeholder

- Brand and page nr. in the bottom
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powerpoint template

These content slides use a solid colored or white
background, this is to clearly separate it from the
chapter opening slide, and to enhance the legibility
of the text in order to put more emphasis on a larger

amount of content.

Content slides have a dedicated place for a title. Body
text and imagery are pre-defined in the various master
slides, they can be chosen from the master slide library
depending on the purpose and content the creator has

in mind for that specific slide.

Tlog el e bt by By Bopmarndt f (om rme t d rrn be  m ria
PR v s bk ey B et e o g ks v
Sy et 8 e B

T o by e g o @ Fim e s
vy i B g e ey e e by P

o i st 91 s e e s

Thie bees are divided inba queen,
drong and warker, The queen bee
Loys thowsands of eggs, the worker

biee collects nectar and Ehe drone da e scteslwedh of oecang et
bee fertiliges the eggs laid by the e Ml bt i o s
queen bee, o b Liyn Bheanarsiy of aggn. B s h ber coferts
it P rare bee e bl T gga Led by e
e Lo
Bree header ane ity R
BrEE heqder light or semifnoid ::rwﬂl“da;‘a'hﬂh-lwl
three, thin or i
i Roboto 5 agely e 1 . s e e
semibold sl lasees imohy | e e
Exebrt Survi Tor @ plikeiass
spading riyThm commonly e e

i

ot e e Sy e
= $1on s o

T cusrn Bt e Farnis oo iy Scnamarctn oF g
Wirvier Hral Pt i o rirysd by il Pt ot iy Tt
Wty e Fodl mell dhihe ot e ik woder i umens The
ot bbtS Be0 Pl are] Post (088 8 Sy B bl

g by g L] D T Gy, ] T s P

Bree header two found in humarss Typefaces T

light or semibold

Content slide

- Header over multiple lines, left top

- Predefined text styles over multiple columns
- Predefined image placeholder

- Brand and page nr. in the bottom

Content slide

- Header over multiple lines, left top

- Predefined text styles over multiple columns
- Brand and page nr. in the bottom

Content slide

- Header over multiple lines, left top

- Predefined text styles over multiple columns
- Brand and page nr. in the bottom
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Slide breakdown
Making a statement

These slides allow for larger singular messaging,
they are meant to make bold statements by bright
background colours (any colour from the primary and
secondary palette) and bold paragraphs.

Content slides have a dedicated place for a title. Body
text and imagery are pre-defined in the various master
slides, they can be chosen from the master slide library
depending on the purpose and content the creator has
in mind for that specific slide.

Content slide

- Header left top

- Predefined large text full width
- Predefined image placeholder

m are one ﬂf th!mg ingect_s iﬂﬂl’ - Brand and page nr. in the bottom

world that can produce something that
isbeneficialtoallofus A

Bees are one of the many insetuhth._ﬁ

world that con produce sometiEEhEE

is beneficial to all of us g ,,*
E
-k
B

Bees are ane of the many insetuhi_.ll#
world that can produce something that

is beneficial to all of us #‘ﬁ
-

o !
e
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powerpoint template

The powerpoint template created
for OneHive contains multiple
ready to use master slides

to keep all presentations and
slides consistent and in line

with the brand identity. What
follows are instructions on how
to implement the powerpoint
template and how to use it
correctly.

Getting started

The HOS template has to

be saved on a location easy
accessible to all of those who
are going to use it.

This is to ensure that whenever a
presentation needs to be made,
the one who is going to built it
will start in the appropriate way.

General use of the template

- Open the OneHive
template in powerpoint
from where it is saved on
your computer

- Add anew slide

- Click on > Layout > and
choose one of the master
slides available

- Follow this procedure
for all new slides
throughout the
presentation

Specified use

The template consists of certain
configurations and input fields,
like; Titles, Sub-Titles, Body-
Text, Imagery, etc. These are

all placeholders to mark the
appropriate location for all these
specific elements.

These elements are designed to
optimise the user e*perience and
outcome and therefor should not
be moved around.

The page number (02 / 01,
etc.) is placed and adjusted
automatically.

Please use these placeholders
appropriately for consistency
and to improve your own
workflow.

Letter characteristics

The presentation introduction
title can consist of three lines,
the small sentence in the bottom
left corner, should only consist of
one line.

Each chapter opening title can
consist of ma+imum three lines.

The title on each content page
can consist of multiple lines
depending on the master slide
layout.

Body text should be made up
out of as few different sizes and
weights as possible. A standard
is already given.

Font use

The template uses a specific
font, defined by the corporate
guidelines of the new OneHive
identity.

This is not a system standard
font and will be seen correctly
by others on their computer only
when saved as PDF. Obviously it
will always be printed correctly.
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Pl

OneHive

[EELET

The OneHive brand identity is versatile and can

be applied in most intriguing ways across an as
versatile range of applications and items, all the
while maintaining brand recognition.

To expand on and/or to extend the range of brand
carriers or branded items, please get in touch at
skyne.com




This document serves as a guideline on how to implement
and use all the provided brand elements.

2020



