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OneHive,
nurturing people 
with honeybee 

creations for life
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Whatever we do revolves around
the benefit of the bees, and ultimately 

our own, through innovative and 
sustainable apiculture.
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Visual identity
guidelines

The Logo, Color palette, Typography,
Style Elements, Photography
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The Logo, Color palette, Typography,
Style Elements, Photography

Logo & symbol
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The Logo, Color palette, Typography,
Style Elements, Photography

Logo variations - With & without subscript
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The Logo, Color palette, Typography,
Style Elements, Photography

Logo variations - Brand architecture



OneHive guidelines 9 / 46

Everything OneHive does revolves around the benefit 
of the bees by reconnecting people with the beautiful 
roots of nature, and, ultimately, the honeybees.

The logo, in all its variations, speaks for itself.

Pantone Build-up

	 Dark orchid - Pantone 2627C
	 Honey - Pantone 7548C
	 White - White

RGB Build-up

	 Dark orchid - RGB 71 0 89
	 Honey - RGB 255 201 0
	 White - RGB 255 255 255

CMYK Build-up

	 Dark orchid - CMYK 85 100 10 35
	 Honey - CMYK 0 23 96 0
	 White - White

He• codes

	 Dark orchid - #470059
	 Honey - #ffc900
	 White - #ffffff

Visual Identity / Stationery items /
Communication materials

The Logo, Color palette, Typography,
Style Elements, Photography

Logo variations
Colour options

Honey

#ffc900
RGB 255 201 0
PMS 7548
CMYK 0 23 96 0

Dark Orchid

#470059
RGB 71 0 89
PMS 2627
CMYK 85 100 10 35
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The Logo, Color palette, Typography,
Style Elements, Photography

Symbol
Colour options

Everything OneHive does revolves around the benefit 
of the bees by reconnecting people with the beautiful 
roots of nature, and, ultimately, the honeybees.

The logo, in all its variations, speaks for itself.

Pantone Build-up

	 Dark orchid - Pantone 2627C
	 Honey - Pantone 7548C
	 White - White

RGB Build-up

	 Dark orchid - RGB 71 0 89
	 Honey - RGB 255 201 0
	 White - RGB 255 255 255

CMYK Build-up

	 Dark orchid - CMYK 85 100 10 35
	 Honey - CMYK 0 23 96 0
	 White - White

He• codes

	 Dark orchid - #470059
	 Honey - #ffc900
	 White - #ffffff
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Minimum clear space around the logo

•	 The White space within the grid is difined by the • height of the logotype

•	 The left and top side of the logo have a clear space of half an x

•	 The bottom and right side of the logo have a clear space of a full x

The white container shows the result of the defined grid and communicates 
the minimum amount of clear space to be taken into account when creating 
collaterals of any kind.

Visual Identity / Stationery items /
Communication materials

The Logo, Color palette, Typography,
Style Elements, Photography

Logo grids
English only

The English logo, with or without subscript, 
communicates the complete story of OneHive and 
should be used whenever possible, it is the main brand 
communicator. 

Following these guides allow the logo to have enough 
breathing space around it to tell its story clearly without 
any distractions or obstructions.
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The Logo, Color palette, Typography,
Style Elements, Photography

Logo grids
Dual language

Minimum clear space around the logo

•	 The White space within the grid is difined by the • height of the logotype

•	 The right and top side of the logo have a clear space of half an x

•	 The bottom and left side of the logo have a clear space of a full x

The white container shows the result of the defined grid and communicates 
the minimum amount of clear space to be taken into account when creating 
collaterals of any kind.

The dual language logo, with or without subscript, 
communicates the complete story of OneHive in 
English and Arabic and should be used when Arabic is 
obligatory in written communication. 

Following these guides allow the logo to have enough 
breathing space around it to tell its story clearly without 
any distractions or obstructions.
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The Logo, Color palette, Typography,
Style Elements, Photography

Logo grids
Arabic only

Minimum clear space around the logo

•	 The White space within the grid is difined by the • height of the logotype

•	 The right and top side of the logo have a clear space of half an x

•	 The bottom and left side of the logo have a clear space of a full x

The white container shows the result of the defined grid and communicates 
the minimum amount of clear space to be taken into account when creating 
collaterals of any kind.

The complete Arabic logo, with or without subscript, 
communicates the story of OneHive solely in Arabic, 
this version plays a supportive role to the two previous 
versions and should be used only when absolutely 
necessary. 

Following these guides allow the logo to have enough 
breathing space around it to tell its story clearly without 
any distractions or obstructions.
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The Logo, Color palette, Typography,
Style Elements, Photography

Logo grids
The symbol

Minimum clear space around the logo

•	 The White space and the grid are difined by the x height of the logotype

•	 This white space is there only to allow for enough room when placin
	 the icon in small squared or rounded containers

•	 The white space is not obligatory for the icon, its use is versatile and free, 
	 as shown in the examples on the right

The symbol is a powerful brand communicator and can 
be used as part of the complete logo or on its own to 
tell the OneHive story. It is usable in multiple ways, by 
showing the complete icon or cropping- and framing it 
into abstract visuals.

Following these guides allow the logo to have enough 
breathing space around it to tell its story clearly without 
any distractions or obstructions.
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Honey

#ffc900
RGB 255 201 0
PMS 7548
CMYK 0 23 96 0

Sand

(screen only - can be mimicked with 
slightly coloHoney paper stock)

#fdf5f1
RGB 253 245 241

Gravel

#c5b3a7
RGB 197 179 167
PMS 4735C
CMYK 7 28 27 16

Black

#000000
RGB 0 0 0
PMS Black 3C
CMYK 0 0 0 100

Dark Orchid

#470059
RGB 71 0 89
PMS 2627
CMYK 85 100 10 35

The inspirational and innovative character of OneHive 
requires a vibrant and contemporary visual language 
that is supported by a reassuring yet bright and vibrant 
color palette.

The Dark orchid provides a reassuring and confident 
character while it’s bright counterparts add a fresh, 
inviting and modern character.

Visual Identity / Stationery items /
Communication materials

The Logo, Color palette, Typography,
Style Elements, Photography

Colour palette
Primary
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Tangerine

#ff7e13
RGB 255 126 19
PMS 151
CMYK 0 56 100 0

Orchid

#a527cd
RGB 71 0 89
PMS 2592
CMYK 55 95 0 0

Sky

#2ea2eb
RGB 54 159 236
PMS 2925
CMYK 85 18 0 0 

Fern

#00ae15
RGB 0 174 21
PMS 2422
CMYK 80 0 100 0

Whiteberry

#1c50df
RGB 24 60 220
PMS 2728
CMYK 100 70 0n 0

Apple

#ff445c
RGB 255 68 92
PMS 1787
CMYK 0 100 40 0

Visual Identity / Stationery items /
Communication materials

The Logo, Color palette, Typography,
Style Elements, Photography

Colour palette
Secondary

The inspirational and innovative character of OneHive 
requires a vibrant and contemporary visual language 
that is supported by a reassuring yet bright and vibrant 
color palette.

The Dark orchid provides a reassuring and confident 
character while it’s bright counterparts add a fresh, 
inviting and modern character.
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Bree
honey
potsHow to use it

•		  Bree is the Latin font for both headlines and body text

Please visit the below link to acquire Bree

•		  https://www.type-together.com/bree-font
•		  Minimum required weights: Thin / Light / Semi Bold / Bold

OneHive is portrayed as a dynamic and innovative 
personality with a community focussed tone of voice. 

This is achieved with an inviting and harmoneous 
typographic solution.

Bree is a typeface inspired by handwriting, with a refined 
and contemporary character, it is able to make bold 
statements while remaining, friendly, clean and precise.

Visual Identity / Stationery items /
Communication materials

The Logo, Color palette, Typography,
Style Elements, Photography

Typography
primary - English



OneHive guidelines 18 / 46

Roboto
assists
bees

Typography
secondary - English

How to use it

•		  Roboto is the Latin font for both headlines and body text

Please visit the below link to acquire Bree

•		  https://fonts.google.com/specimen/Roboto
•		  It is adviced to download the whole set, it is free to use

Visual Identity / Stationery items /
Communication materials

The Logo, Color palette, Typography,
Style Elements, Photography

OneHive is portrayed as a dynamic and innovative 
personality with a community focussed tone of voice. 

This is achieved with an inviting and harmoneous 
typographic solution.

The supportive font of choice is the google font Roboto. 
It has a simmilar x-height as Bree and is equally legible 
with familliar friendly and open curves which makes for a 
pleasant reading rhythm and a good partner.
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How to use it

•		  Fedra Sans is the Arabic font for both headlines and body text

Please visit the below link to acquire Fedra Sans

•		  https://www.typotheque.com/fonts/fedra_sans/arabic
•		  It is davisable to aquire the whole set

Visual Identity / Stationery items /
Communication materials

The Logo, Color palette, Typography,
Style Elements, Photography

فيدرا
قفير
تزهر

Typography
primary - Arabic

OneHive is portrayed as a dynamic and innovative 
personality with a community focussed tone of voice. 

This is achieved with an inviting and harmoneous 
typographic solution.

The Arabic counter part of Bree can be found in Fedra 
Sans. It has a simmilar openness as Bree and is equally 
legible with familliar friendly and open curves.
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How to use it

•		  Adelle Sans is the system font for both headlines and body text

Please visit the below link to acquire Adelle Sans

•		  https://fonts.adobe.com/fonts/adelle-sans
•		  https://fonts.adobe.com/fonts/adelle-sans-arabic

Visual Identity / Stationery items /
Communication materials

The Logo, Color palette, Typography,
Style Elements, Photography

Typography
System - Arabic/English

OneHive is portrayed as a dynamic and innovative 
personality with a community focussed tone of voice. 

This is achieved with an inviting and harmoneous 
typographic solution.

The Arabic counter part of Bree can be found in Fedra 
Sans. It has a simmilar openness as Bree and is equally 
legible with familliar friendly and open curves.

Adelle 
Sans

اديلي سانس
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The most important features of the OneHive brand identity 
are its logo and the bright contrasting color palette and they 
are well represented throughout.

But, the one element that really makes OneHive stand out 
is the freedom in the use of its symbol. Rotate, scale and 
frame to create a variety of bright, organic and abstract 
visuals that jump off the page that, yet, always have a strong 
fammiliarity about them.

How to use it

•		  For the right effect of this stylistic element it is required to 
		  be magnified and framed in a way it does not obstruct written
		  content or imagery

•		  It is a way to make a (bold) statement and spruce up the page,
		  there is no need to be subtle about it

Visual Identity / Stationery items /
Communication materials

The Logo, Color palette, Typography,
Style Elements, Photography

Design elements
The bee symbol
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The Logo, Color palette, Typography,
Style Elements, Photography

Design elements
Seemless pattern

The most important features of the OneHive brand identity 
are its logo and the bright contrasting color palette and they 
are well represented throughout.

The symbol can also be used as a seemless pattern by 
repeating, rotating and flipping the symbol, and organizing 
it in a way it does not seem too rigid or structured but more 
organic like nature is meant to be.

How to use it

•		  This pattern is not meant to be a primary stylistic element

•		  It is a way to make a (bold) statement and spruce up the page,
		  there is no need to be subtle about it
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As devoted guardians of the bees it only makes sense to 
put the (real) bees, their environment and their produce in 
the spotlight, and get really really close.

This is the way to get personal and bond with the bees 
and dive into their world, find out how they live and what 
is keeping them occupied.

How to use it

•		  These images are not royalty free and were used as examples, in order to 
		  use them freely they have to ber obtained from istock.com

•		  These examples serve an inspirational purpose, as a guide for future   
		  photoshoots, for photographers and artdirectors, to understand the 
		  world of OneHive, and how to visually capture it

The Logo, Color palette, Typography,
Style Elements, Photography

Visual Identity / Stationery items /
Communication materials

Photography
Bees / nature / products
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Visual Identity / Stationery items /
Communication materials

Photography
People

The devoted guardians and their guests also deserve a 
moment in the spotlight, afterall they make sure OneHive 
exists and thrives.

Getting up close and personal while capturing the 
activities in and around apiculture are the way to get 
familliar and create a bond with the people behind 
OneHive or their guests and dive into their world, find out 
what they do and what is keeping them occupied.

How to use it

•		  These images are not royalty free and were used as examples, in order to 
		  use them freely they have to ber obtained from istock.com

•		  These examples serve an inspirational purpose, as a guide for future   
		  photoshoots, for photographers and artdirectors, to understand the 
		  world of OneHive, and how to visually capture it
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Business cards, letterhead,
word template, envelope

Stationery
guidelines
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Communication materials

Business cards, letterhead,
word template, envelope
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The bee plays a central role in stationery, one of the main 
brand communication mediums, next to the iconic color 
palette. Also here a bold statement can be made while 
maintaining clarity and structure.

Business cards give a first impression, and why not 
make it a lasting one with bold visuals and sophisticated 
printing methods.

Recommended paper type

•		  Colorplan - Pristine White - 540 gsm

Rocommended technique

•		  Two colors letterpress

Visual Identity / Stationery items /
Communication materials

Business cards, letterhead,
word template, envelope

Business cards
OneHive Global
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Business cards, letterhead,
word template, envelope

Business cards
OneHive Divisions

The bee plays a central role in stationery, one of the main 
brand communication mediums, next to the iconic color 
palette. Also here a bold statement can be made while 
maintaining clarity and structure.

Business cards give a first impression, and why not 
make it a lasting one with bold visuals and sophisticated 
printing methods.

Recommended paper type

•		  Colorplan - Pristine White - 540 gsm

Rocommended technique

•		  Two colors letterpress (per division)
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6,5

11

3 3 Name English
Bree Bold - Leading 10/10

Name Arabic
Fedra Sans Bold - Leading 10/10

Body text English
Roboto Regular/Bold - Leading 7/8

Visual Identity / Stationery items /
Communication materials

Business cards, letterhead,
word template, envelope

Businesscard
The grid - Global

The bee plays a central role in stationery, one of the main 
brand communication mediums, next to the iconic color 
palette. Also here a bold statement can be made while 
maintaining clarity and structure.

Business cards give a first impression, and why not 
make it a lasting one with bold visuals and sophisticated 
printing methods.

Recommended paper type

•		  Colorplan - Pristine White - 540 gsm

Rocommended technique

•		  Two colors letterpress

Pantone Build-up

	 Dark orchid - Pantone 2627C
	 Honey - Pantone 7548C
	 White - Paper
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6,5

11

3 3 Name English
Bree Bold - Leading 10/10

Name Arabic
Fedra Sans Bold - Leading 10/10

Body text English
Roboto Regular/Bold - Leading 7/8

Visual Identity / Stationery items /
Communication materials

Business cards, letterhead,
word template, envelope

Businesscard
The grid - Divisions

The bee plays a central role in stationery, one of the main 
brand communication mediums, next to the iconic color 
palette. Also here a bold statement can be made while 
maintaining clarity and structure.

Business cards give a first impression, and why not 
make it a lasting one with bold visuals and sophisticated 
printing methods.

Recommended paper type

•		  Colorplan - Pristine White - 540 gsm

Rocommended technique

•		  Two colors letterpress

Pantone Build-up

	 Dark orchid - Pantone 2627C
	 Orchid - Pantone 2592C
	 White - Paper
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Captions English
Roboto regular - Leading 7/12 

Body text English
Roboto regular - Leading 10/12

Baseline - 25 mm

Baseline - 60 mm

Baseline - 77 mm

Baseline - 106,6 mm

40,5 50 50 50 20

Visual Identity / Stationery items /
Communication materials

Business cards, letterhead,
word template, envelope

The bee plays a central role in stationery, one of the main 
brand communication mediums, next to the iconic color 
palette. Also here a bold statement can be made while 
maintaining clarity and structure.

Letterheads serve a more informative role and therefor 
are more subtle in their appearance, while still giving the 
logo space to stand out clearly.

Letterhead
The grid - English

Recommended paper type

•		  Colorplan - Pristine White - 100 gsm

Rocommended technique

•		  Offset printing

Pantone Build-up

	 Dark orchid - Pantone 2627C
	 Honey - Pantone 7548C
	 White - White

RGB Build-up

	 Dark orchid - RGB 71 0 89
	 Honey - RGB 255 201 0
	 White - RGB 255 255 255
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Business cards, letterhead,
word template, envelope

LPO form
The grid - English

Captions English
Roboto regular - Leading 7/12 

Body text English
Roboto regular - Leading 10/12

Baseline - 29,3 mm
Baseline - 21 mm

Baseline - 60 mm

Baseline - 106,6 mm

40,5 50 50 50 20

Recommended paper type

•		  Colorplan - Pristine White - 100 gsm

Rocommended technique

•		  Offset printing

Pantone Build-up

	 Dark orchid - Pantone 2627C
	 Honey - Pantone 7548C
	 White - White

RGB Build-up

	 Dark orchid - RGB 71 0 89
	 Honey - RGB 255 201 0
	 White - RGB 255 255 255

The bee plays a central role in stationery, one of the main 
brand communication mediums, next to the iconic color 
palette. Also here a bold statement can be made while 
maintaining clarity and structure.

Letterheads serve a more informative role and therefor 
are more subtle in their appearance, while still giving the 
logo space to stand out clearly.
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Captions English
Roboto regular - Leading 7/12

Captions Arabic
Fedra Sans book - Leading 7/12 

Body text English
Roboto regular - Leading 10/12

Baseline - 25 mm

Baseline - 60 mm

Baseline - 77 mm

Baseline - 106,6 mm

40,5 50 50 50 20

Visual Identity / Stationery items /
Communication materials

Business cards, letterhead,
word template, envelope

Letterhead
The grid - Dual

Recommended paper type

•		  Colorplan - Pristine White - 100 gsm

Rocommended technique

•		  Offset printing

Pantone Build-up

	 Dark orchid - Pantone 2627C
	 Honey - Pantone 7548C
	 White - White

RGB Build-up

	 Dark orchid - RGB 71 0 89
	 Honey - RGB 255 201 0
	 White - RGB 255 255 255

The bee plays a central role in stationery, one of the main 
brand communication mediums, next to the iconic color 
palette. Also here a bold statement can be made while 
maintaining clarity and structure.

Letterheads serve a more informative role and therefor 
are more subtle in their appearance, while still giving the 
logo space to stand out clearly.
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The word templates that are 
created for OneHive are to keep 
all communication consistent 
and in line with the brand identity. 
What follows are instructions on 
how to implement these word 
templates and how to use them 
correctly. Templates are made 
for letters and LPO’s.

Installation (IT Mgmt.)

The OneHive template has to 
be copied to the workgroup 
templates folder on your 
system according to the Word 
configurations. If there is no 
workgroup templates folder 
e•isting yet, one has to be made 
to be able to copy the template 
into it.

Locate the OneHive template in 
word as follows;

File > Settings > Advanced > General > File 

locations > Workgroup templates

Locating the workgroup templates
folder has to happen on all computers.

The template folder has to be 
recognised as trustworthy by 
the computer by the following 
actions;

File > Options > Trust centre

General use of the template

-	 Choose File > New > 
	 Choose  template from 
	 workgroup templates
-	 Double click on the 
	 OneHive template
-	 A new document is opened 
	 accordingto the specified 
	 template

Specified use

The template consists of certain 
configurations and input fields, 
like; Place, Date, To whom, etc. 
These text placeholders are 
clearly marked. Depending on 
which version of Word is used, 
these fields are probably shown 
in grey, these grey fields will not 
be printed.

The page number (02 / 01, 
etc.) is placed and adjusted 
automatically and is shown 
slightly transparent on screen, it 
will however be printed
correctly.

To jump from field to field 
without using the cursor,
press F11.

Letter characteristics

The Address field has a specific 
amount of lines. Please do not 
press enter after filling in the 
Date / Place / etc., because this 
will add an unwanted empty line 
underneath.You can however use 
the Enter in the address field and 
body text.

With or without logo

There are various OneHive 
templates available. You’ll have 
to pick according to wether you 
are going to print it on a pre-
printed letterhead or using it 
digitally as a PDF. When drafting 
a letter to be printed on the pre-
printed letterhead it will show no 
logo’s and address details.

When using it digitally as a PDF 
and maybe send it to a client 
by email, this specific template 
will have the logo and address 
details incorporated.

Font use

The template uses a specific 
font, defined by the corporate 
guidelines of the new OneHive 
identity. 

This is not a system standard 
font and will be seen correctly 
by others on their computer only 
when saved as PDF. Obviously it 
will always be printed correctly.

Word template instructions

Visual Identity / Stationery items /
Communication materials

Business cards, letterhead,
word template, envelope
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Envelopes DL
English & Dual

Business cards, letterhead,
word template, envelope

Visual Identity / Stationery items /
Communication materials

10

10

15

15

20 20

The bee plays a central role in stationery, one of the main 
brand communication mediums, next to the iconic color 
palette. Also here a bold statement can be made while 
maintaining clarity and structure.

Business cards give a first impression, and why not 
make it a lasting one with bold visuals and sophisticated 
printing methods.

Recommended paper type

•		  Colorplan - Pristine White - 175 gsm

Rocommended technique

•		  Offset printing

Pantone Build-up

	 Dark orchid - Pantone 2627C
	 Honey - Pantone 7548C
	 White - Paper
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powerpoint template

Communication material
guidelines
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Available within the template are opening and closing 
slides next to an array of content slides in different 
layouts. Depending on the creators’ preference these 
can all be used simultaneously and can be, to a certain 
extend, be altered and amended.

The layout is pre-defined with columns for text and 
imagery, also text styles are predefined.

Powerpoint
Template

Visual Identity / Stationery items /
Communication materials

powerpoint template

RGB Build-up of colors available within the template

	 Dark orchid - RGB 71 0 89
	 Honey - RGB 255 201 0
	 White - RGB 255 255 255
	 Orchid - RGB 165 39 205
	 Fern - RGB 0 174 21
	 Apple - RGB 255 68 92
	 Blueberry - RGB 24 60 220
	 Sky - RGB 46 162 235
	 Tangerine - RGB 255 126 19
	 Gravel - RGB 197 179 167
	 Sand - RGB 253 245 241
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1/12 - Cover slide 4/12 - Chapter opening slide

7/12 - Single column content slide + imagery

10/12 - Large statement slide

2/12 - Table of contents slide

5/12 - Two column content slide 8/12 - Single column content slide + imagery

11/12 - Single column content slide + imagery

3/12 - Chapter opening slide

6/12 - Two column content slide + imagery

9/12 - Three column content slide 12/12 - Closing slide

Visual Identity / Stationery items /
Communication materials

powerpoint template
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Presentation cover page
- Large logo
- Presentation title
- Date and place in the bottom

Chapter opening slide
- Chapter number
- Large chapter title

All three slides use certain elements of the OneHive 
visual identity to create awareness and recognition for 
the brand.

The cover slide is a bold introduction of the brand 
OneHive with a Large logo on a dark background
and a bold contrasting presentation title.

The chapter opening slide is meant to mark the start of 
a new chapter.

The closing slide concludes with a big logo, thank you 
message and the company contact details. 

Slide breakdown
Title & Chapter pages

Visual Identity / Stationery items /
Communication materials

powerpoint template
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These content slides use a solid colored or white 
background, this is to clearly separate it from the 
chapter opening slide, and to enhance the legibility 
of the text in order to put more emphasis on a larger 
amount of content.

Content slides have a dedicated place for a title. Body 
text and imagery are pre-defined in the various master 
slides, they can be chosen from the master slide library 
depending on the purpose and content the creator has 
in mind for that specific slide.

Slide breakdown
Single text column

Content slide
- Header over multiple lines, left top
- Predefined text styles over 1 column
- Brand and page nr. in the bottom

Content slide
- Header over multiple lines, left top
- Predefined text styles over 1 column
- Predefined image placeholders
- Brand and page nr. in the bottom

Content slide
- Header left top
- Predefined large text full width
- Predefined image placeholder
- Brand and page nr. in the bottom

Visual Identity / Stationery items /
Communication materials

powerpoint template



OneHive guidelines 41 / 46

These content slides use a solid colored or white 
background, this is to clearly separate it from the 
chapter opening slide, and to enhance the legibility 
of the text in order to put more emphasis on a larger 
amount of content.

Content slides have a dedicated place for a title. Body 
text and imagery are pre-defined in the various master 
slides, they can be chosen from the master slide library 
depending on the purpose and content the creator has 
in mind for that specific slide.

Slide breakdown
Multiple text columns

Content slide
- Header over multiple lines, left top
- Predefined text styles over multiple columns
- Predefined image placeholder
- Brand and page nr. in the bottom

Content slide
- Header over multiple lines, left top
- Predefined text styles over multiple columns
- Brand and page nr. in the bottom

Content slide
- Header over multiple lines, left top
- Predefined text styles over multiple columns
- Brand and page nr. in the bottom

Visual Identity / Stationery items /
Communication materials

powerpoint template
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These slides allow for larger singular messaging, 
they are meant to make bold statements by bright 
background colours (any colour from the primary and 
secondary palette) and bold paragraphs.

Content slides have a dedicated place for a title. Body 
text and imagery are pre-defined in the various master 
slides, they can be chosen from the master slide library 
depending on the purpose and content the creator has 
in mind for that specific slide.

Slide breakdown
Making a statement

Content slide
- Header left top
- Predefined large text full width
- Predefined image placeholder
- Brand and page nr. in the bottom

Visual Identity / Stationery items /
Communication materials
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Powerpoint template instructions

The powerpoint template created 
for OneHive contains multiple 
ready to use master slides 
to keep all presentations and 
slides consistent and in line 
with the brand identity. What 
follows are instructions on how 
to implement the powerpoint 
template and how to use it 
correctly.

Getting started 

The HOS template has to 
be saved on a location easy 
accessible to all of those who 
are going to use it.

To be consistent throughout all
of the future OneHive powerpoint
presentations it is vital to follow 
these simple guidelines.

This is to ensure that whenever a 
presentation needs to be made, 
the one who is going to built it 
will start in the appropriate way.

General use of the template

-	 Open the OneHive 
	 template in powerpoint 
	 from where it is saved on 
	 your computer
-	 Add a new slide
-	 Click on > Layout > and 
	 choose one of the master 
	 slides available
-	 Follow this procedure
	 for all new slides 
	 throughout the
	 presentation

Specified use

The template consists of certain 
configurations and input fields, 
like; Titles, Sub-Titles, Body-
Text, Imagery, etc. These are 
all placeholders to mark the 
appropriate location for all these 
specific elements.

These elements are designed to 
optimise the user e•perience and 
outcome and therefor should not 
be moved around.

The page number (02 / 01, 
etc.) is placed and adjusted 
automatically.

Please use these placeholders 
appropriately for consistency 
and to improve your own 
workflow.

Letter characteristics

The presentation introduction 
title can consist of three lines, 
the small sentence in the bottom 
left corner, should only consist of 
one line.

Each chapter opening title can 
consist of ma•imum three lines.

The title on each content page 
can consist of multiple lines 
depending on the master slide 
layout.

Body text should be made up 
out of as few different sizes and 
weights as possible. A standard 
is already given. 

Font use

The template uses a specific 
font, defined by the corporate 
guidelines of the new OneHive 
identity.

This is not a system standard 
font and will be seen correctly 
by others on their computer only 
when saved as PDF. Obviously it 
will always be printed correctly.

powerpoint templateVisual Identity / Stationery items /
Communication materials
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The OneHive brand identity is versatile and can 
be applied in most intriguing ways across an as 
versatile range of applications and items, all the 
while maintaining brand recognition.

To expand on and/or to extend the range of brand 
carriers or branded items, please get in touch at 
skyne.com

Additional
brand carriers
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powerpoint template



This document serves as a guideline on how to implement
and use all the provided brand elements.
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